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How is Selim Bassoul
reshaping our world?

The next five years will be very exciting as we continue to achieve organic gains,
add bolt-on acquisitions and enter new platforms. In short we will continue to
develop solutions for a higher quality of life and a better business and consumer
experience.
At Viking and U-Line, we are creating smart appliances for the home with
innovative designs using the expertise from our commercial technologies. We will
be the first manufacturer offering ovens requiring no pre-heating and refrigerators
extending the life and freshness of food for weeks without having to replace filters.
We are also pushing ahead with a new appliance to prepare meals (refrigerate,
cook, warm and hold) on demand and can activate remotely at any time, which will
disrupt the definition of cooking.
We also envision a new kind of collaboration, the introduction of “cobots”, robots
working alongside humans in commercial and catering kitchens. Due the extended
hours of operations, unrewarding pay and general dissatisfaction, restaurants
will continue to have challenges with employee turnover. In partnership with
Northwestern University and Rethink Robotics, Middleby has introduced a
$40,000 robot for the commercial kitchen. These robots perform mundane tasks
such as loading and unloading dishwashers, flipping burgers and frying potatoes.
Middleby will be the first company to introduce an affordable robot with a payback of less than one year.

a-kind, and the closest analogy is that of a private equity company, but these
companies are not interested in permanent value.

At first, we revolutionized one restaurant at a time, then a chain of restaurants,
then people in their homes. Now I want Middleby to have a broader legacy of
impacting governments, cities and the world by resolving a void in our ecosystem
that is invisible to others.

Another reason we are a leader is that we never stopped investing, even when the
recession hit hard in 2008, I invested heavily into the business, not taking my foot
off the gas. When businesses were fearful and retrenching, we were aggressive in
investing millions of dollars into launching our national accounts team, upgrading
our factories and expanding R&D.

Q

Finally, we saw the need for global expansion ahead of our customers. In 1996
Middleby began manufacturing operations in the Philippines. In 2008, we opened
China, Mexico, India and Brazil. Today, Middleby services customers worldwide,
on every continent. We even have kitchens in Antarctica for the government

Speed matters, whether it’s speed in execution, speed in gaining market share, or
speed in bringing new products to market; but the most important speed is the
velocity of goodness. Rush to be good. I would say to my fellow CEOs, even if it is
in a very small way, try to change the world.

FINANCEMONTHLY

You have been well known for giving back. What would you say to
other CEOs and entrepreneurs?
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If we can automate the kitchen, steam without water, cook without hoods and
toast bread in 30 seconds, I am positive that we will change the way institutions
handle waste.

AFRICA

Continuing future innovation, in connection with Imperial College of London
(UK), we are also launching an affordable solution that turns waste into compost
or biofuel as 80% of food and solid waste are generated by restaurants. Most of
that waste ends up in landfills.

MIDDLE EAST

Lebanon / US

In 1999, you predicted that in ten years Middleby would be more
than $1 billion in revenues, and that was achieved in less than ten
years. Where do you see yourself and Middleby in the next five years?
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bases set up there. Our recent acquisition of AGA strengthens our foothold in the
European residential market.
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Selim Bassoul Receives 2015 CEO Award Honor from Finance Monthly Magazine
Elgin, Ill. (September 17, 2015) – Through its rigorous selection and judging process, Finance Monthly
has chosen Selim Bassoul for a CEO Award based on his outstanding contributions to The Middleby
Corporation. Selim is profiled in the August issue of the magazine.
“I am thrilled and humbled to be chosen for this honor,” said Bassoul. “I am grateful to be spotlighted by
the financial-savvy readership of Finance Monthly for this Award.”
Finance Monthly determines honorees based on achievements including growth in revenues and/or
profits, successful turnaround, doing well in difficult economic or industry times, expansion into new
markets, leading market share, successful M&A integration, new products/services, new business model,
and strategy. Individuals voted for their most respected companies and leaders in the first quarter of
2015. Nominations are open worldwide to all C-level executives from private or public companies.
The award process is though the Finance Monthly research team which draws on the views of thousands
of shareholders including investors, analysts, executives, employees and media professionals worldwide.
The survey results are used to guide the researchers to study and publish management best practices and
critical success factors.
In the first quarter of 2015 subscribers of Finance Monthly to cast their vote for the CEO Awards.
Between February 2015 and April 2015 a total number of 14795 votes were registered with the research
team. The polls methodology provides the ability to validate nominations and allows insights into the
nominees' critical success factors. The process allows the readers of Finance Monthly and the public to
nominate and for Finance Monthly to validate the nominations based on internal research, public
endorsements, media coverage and number of votes.
About The Middleby Corporation
The Middleby Corporation is a global leader in the foodservice equipment industry. The company develops, manufactures,
markets and services a broad line of equipment used in the commercial foodservice, food processing, and residential kitchen
equipment industries. The company's leading equipment brands serving the commercial foodservice industry include Anets®,
Beech®, Blodgett®, Blodgett Combi®, Blodgett Range®, Bloomfield®, Britannia®, Carter-Hoffmann®, Celfrost®,
Concordia®, CookTek®, CTX®, Desmon®, Doyon®, Eswood®, frifri®, Giga®, Goldstein® , Holman®, Houno®, IMC®,
Induc®, Jade®, Lang®, Lincat®, MagiKitch'n®, Market Forge®, Marsal®, Middleby Marshall®, MPC©, Nieco®, NuVu®,
PerfectFry®, Pitco Frialator®, Southbend®, Star®, Toastmaster®, TurboChef®, Viking®, Wells® and Wunder-Bar®. The
company’s leading equipment brands serving the food processing industry include Alkar®, Armor Inox®, Auto-Bake®, Baker
Thermal Solutions®, Cozzini®, Danfotech®, Drake®, MaurerAtmos®, MP Equipment®, Processing Equipment Solutions®,
RapidPak®, Spooner Vicars®, Stewart Systems® and Thurne®. The company’s leading equipment brands serving the residential
kitchen industry include Brigade®, Jade®, TurboChef®, Viking® and U-Line®. In 2014 and 2015, The Middleby Corporation
was named a Fastest Growing Company by Fortune Magazine.
For more information about The Middleby Corporation and the company brands, please visit www.middleby.com
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